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MARK YOUR CALENDARS
MARGARITAVILLE 
JULY 17-18, 2026

I have decided to make my plea early this year and do everything I can to get our members thinking 
about the Summer Meeting and get the date on your summer calendars.  Every year we have the 
opportunity to speak with a member who has never attended, and they all regret waiting as long as 
they had to join their fellow members at our annual conference.  We already are working on education 
session speakers and plan to have an outstanding slate of folks speaking about relevant topics to our 
industry.
We are excited to return to Margaritaville, it was Tan-Tar-A the last time MFPA held their Summer con-
ference at the resort, and it has since been updated and offers a family friendly atmosphere for those 
that attend.  We strongly encourage families to come and enjoy the resort, and golfers won’t have to 
leave the complex to tee off Saturday afternoon.
The Associate member exhibition has doubled in size since it began a few years ago and we hope 
that it will continue to grow this year.  The exhibition, held in conjunction with the Friday evening wel-
come reception, is a great opportunity for associate and industry members to meet and greet each 
other in person in a casual atmosphere.  Many business relationships have begun during this time at 
the summer meeting.
The annual Log-A-Load for Kids and Political Action Committee auction will be held Saturday night, 
and a guaranteed fun time will be had by all.  Our now famous auctioneer, Ben Bevins, has already 
committed to calling the auction and he has promised to wear a cowboy hat this year.  We felt that the 
lack of cowboy hat last year was a significant oversight on his part, and he has committed to rectifying 
that issue this year.  
So, PLEASE, consider attending the MFPA SUMMER MEETING, July 17-18, 2026 at Margaritaville, 
Lake of the Ozarks.  It will be a great combination of association business, industry education, and 
family fun.  If you have never attended the Summer Meeting, take a chance and come see what it is 
all about, you will meet great people and have a ton of fun.
The dog days of winter are just about behind us, 37 days until Spring officially arrives!!



Protecting Missouri's Forest Products Industry 
Missouri Wood Industry Insurance Trust (MWIIT) offers 
specialized workers' compensation insurance designed 
specifically for Missouri's forest products businesses. 

Why Choose MWIIT? 
• We fight fraudulent claims
• We provide specialized loss prevention services
• Our claims adjusters listen and act
• We offer insurance at cost

Endorsed by: 

For more information or a free quote, contact us today: 
darin.crisman@hwins.com or sam.stivers@hwins.com 

Missouri Wood Industry Insurance Trust 
c/o Haas & Wilkerson 

4300 Shawnee Mission Pkwy, Fairway, KS 66205 
Phone: (913) 432-4400 | Fax: (913) 432-6159 

Don’t forget about the MFPA on line Timber Sale 
webpage.  Visit the MFPA website at www.mofor-
est.org and click on “On Line Timber Sales” to 
view or post timber sales.  

**REMINDER** 
ONE CE IS REQUIRED 

ANNUALLY TO RETAIN PTH 
CERTIFICATION

WELCOME NEW MFPA 
MEMBERS
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Company: D & D Hardwood
Contact: Dathan Gruver
Phone: (417) 437-5122
Email: gruverdathan@yahoo.com
County: Newton

It’s Time To Renew!
Membership renewal forms have been mailed and 
it’s time to renew your membership to continue 
receiving all the benefits of MFPA!  
In your envelope you will find your membership 
dues invoice and the current contact information we 
have listed for your company.  

When returning your membership dues, please 
notify us of any changes to your contact 
information or any products and services 
you offer.  Notify the MFPA office of any contact 
information changes throughout the year!
Contact information includes:

•	Company name
•	Main contact
•	Physical address
•	Postal address
•	Main phone number 

Please return your dues and information promtly as 
we have started assembling the 2026-2027 Mem-
bership Directory...

•	Cell phone number
•	Toll free number
•	Email address
•	Website
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CERTIFICATION & EDUCATION

Mass Timber Momentum:
What It Means for Loggers

Mass timber is no longer just a talking point in architec-
ture magazines. It’s showing up in real projects, real build-
ings, and real purchase orders. For the logging industry, 
that matters.
At its core, mass timber means more wood going into 
buildings. More wood in buildings means stronger de-
mand for forest products, more consistent markets, and 
more opportunity for the people who harvest, haul, and 
supply that material. As wood construction expands, it 
strengthens domestic supply chains and reinforces the 
role of working forests in meeting long-term material 
needs.
For loggers, mass timber isn’t a trend to watch from the 
sidelines. It’s a growing market that directly ties forest 
management, harvesting, and wood quality to new and 
expanding uses for timber.

What Is Mass Timber?
Mass timber refers to a group of engineered wood 
products designed for structural use in buildings. These 
products are made by layering and bonding dimensional 
lumber into large panels or structural components that 
are strong, stable, and predictable.
The most common mass timber products include:
•	 Cross-Laminated Timber (CLT): Panels made by stack-

ing lumber in alternating directions and bonding the 
layers together. CLT is used for floors, walls, and roofs.

•	 Glue-Laminated Timber (Glulam): Lumber bonded 
length-wise to create beams and columns.

•	 Mass plywood panels and other engineered assem-
blies used in structural applications.

Unlike traditional stick-frame construction, mass timber 
components are often manufactured off-site in controlled 
facilities, then shipped to job sites for assembly. This ap-
proach allows builders to construct larger, taller buildings 
using wood while meeting modern building codes and 
performance standards.
For loggers, the key takeaway is simple: mass timber 
relies on a steady supply of quality lumber. As these 
products scale, they create demand not just for volume, 
but for consistent, well-managed forest resources that 
can support long-term production.

New Opportunities For Forestry and Wood Markets
Mass timber products aren’t just changing how buildings 

look — they’re expanding how wood can be used. A re-
cent Texas Farm Bureau article highlights how CLT and 
other engineered wood products could open new doors 
for forest product supply chains, especially in states 
working to grow domestic manufacturing capacity.
For loggers, this momentum can translate into stronger, 
more stable demand and broader market options for 
harvested wood. As mass timber grows, it encourages 
investment in mills, manufacturing facilities, and trans-
portation infrastructure — all of which support forest-
based economies from the ground up.
When wood is used more widely in construction, main-
taining reliable supply chains becomes critical. That 
reliability starts in the woods, with responsible forest 
management and a skilled logging workforce.

Investment and Market Development Are Rising
One sign that mass timber is moving beyond early adop-
tion is the increasing attention from investors and devel-
opers. The 2026 International Mass Timber Conference 
is introducing a new keynote session, “The Boardroom: 
From Pitch to Capital,” focused on financing mass timber 
projects.
That kind of attention matters to the supply chain. Invest-
ment signals that mass timber is becoming repeatable 
and scalable, not just a one-off experiment. As projects 
scale, demand for raw material, processing capacity, and 
skilled labor tends to follow.
For the logging industry, that means the potential for lon-
ger-term market stability rather than short-term spikes.

Mass Timber Shows Up in Real Projects
Mass timber is already being used in substantial, com-
pleted projects. In Oregon, the Julia West House — a 
12-story affordable housing building constructed with 
mass timber — has been completed, making it one of the 
tallest buildings of its kind.
Projects like this demonstrate that mass timber is creat-
ing real material demand today, not just future promise. 
Each successful build helps normalize wood as a struc-
tural solution and reinforces the need for dependable 
forest product supply chains.

Click here to Read the Texas Farm Bureau Story

Click here to Read About the Mass Timber 
Investment Forum

Click here to Read About the Julia West House
continued on page 6...

https://texasfarmbureau.org/cross-laminated-timber-offers-new-opportunities-for-texas-forestry/
https://www.prweb.com/releases/mass-timber-investment-forum-debuts-at-the-2026-international-mass-timber-conference-302657963.html
https://www.prweb.com/releases/mass-timber-investment-forum-debuts-at-the-2026-international-mass-timber-conference-302657963.html
https://archinect.com/news/article/150518672/oregon-s-tallest-mass-timber-affordable-housing-building-completed-by-holst-architecture
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MFPA Advertising Opportunities
MFPA Membership Directory Advertising

MFPA is starting to assemble the 2026-2027 Membership Directory.  Each 
MFPA member receives a new Membership Directory every year.  The direc-
tory contains detailed company contact information for all current members and 
the types of products they produce or services they provide.  The directory is 
used by member companies as a valuable information resource when trying to 
locate equipment, services, and raw material to support your business.  
The MFPA Membership Directory is also a useful tool to advertise your com-
pany and the products or services you provide.  We believe that advertise-
ments within the directory are responded to by member companies.  There 
are many options for advertising in the directory to suit your needs.
Advertising Rates:
Ad size Rate
Business Card - black & white $300
¼ Page - black & white $535
½ Page - black & white $910
Full Page - black & white $1445
Full Page - color $1600
Tabbed Full Page - black & white $1800
Tabbed Full Page - color $2000
Tabbed ½ Page - black & white $1200
Tabbed ½ Page - color $1380
Tabbed ¼ Page - black & white $800
Tabbed ¼ Page - color $950

Membership Directory

2025-2026

www.ChooseWood.com

 Find each podcast episode on YouTube.com: 
https://www.youtube.com/watch?v=YjBk7tbMBrYFind each episode on Spotify.com: https://open.spotify.com/show/6m17p87KkGqJwSKNfAS9NLLike MFPA on Facebook and find the podcasts: 

https://www.facebook.com/MissouriForestProducts

Please like, share, and comment on podcasts in all media outlets!

Please contact the MFPA office at 573-634-3252 
or laura@moforest.org for more information on 
directory advertising or to reserve a spot for your 
advertisement. 

MFPA Members receive 15% off 
rate price.

MFPA Newsletter 
COLOR
Size 1 issue 6 or more
Full Page $439 $350
Half Page $219 $175
1/4 Page $115 $90
Business Card $59 $45
BLACK & WHITE
Size 1 issue 6 or more
Full Page $345 $275
Half Page $175 $140
1/4 Page $95 $75
Business Card $45 $35

Sizes:	  
Full Page	 7 ½” x 10”
Half Page	 7 ½” x 5”
1/4 Page	 3 ¾” x 5”

Online Advertising
Ad Rate

Three months $450
One year $1440

MFPA can place a website banner advertisement on the MFPA web-
site at www.moforest.org.  Web ads provide a link to your company’s 
website.  The MFPA website is used by members as well as by a va-
riety of non-members which can provide exposure of your company 
to a wide array of potential customers.
Available on MFPA and Missouri Logging Council homes pages.

Reserve a spot to advertise in the monthly 
Newsletter.  All MFPA members receive 
the Newsletter and can expose your com-
pany’s services and products to all MFPA 
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DANIEL & HENRY
INSURANCE AND RISK MANAGEMENT

The Daniel and Henry Company has been an endorsed partner with 
Missouri Forest Products Association since July 20, 2018.

Many of you have seen and experienced first hand our commitment to the Forest 
Product Industry and our clients. We know many of the issues that the forest industry 
faces and advocate for all members when the opportunity arises.   We have built 
many strong, long lasting relationships and friendships within this association and 
promise to continue to stand side by side, hand in hand with all of the Missouri Forest 
Products Association Members in the future.  We appreciate each and everyone of 
you and the opportunity to work on your behalf.

Tamara James 573-388-4832        Chadd James 573-388-4836
jamest@danielandhenry.com                 jamesc@danielandhenry.com

Medical, Dental and Vision, Life Insurance, Long/Short Term Disability, 
Property, General Liability, Workers Compensation, Commercial Auto

WE CAN HELP WITH ALL YOUR INSURANCE NEEDS!

DOES YOUR COMPANY NEED AN INSURANCE CHECK UP?



Salem, MO is hosting a “Salute to the Timber Industry Parade and Timber Fun Day” to be celebrated 
on Labor Day September 2. Parade will showcase the timber industry and and 
relative business.  The Parade begins at the Commons on Hwy 72 with line up 

starting at 8:00 AM. The parade will start at 10:30 AM. Following the parade a Timber Fun Day will be 
had at the Commons from 12:00 to 5:00. Free hamburgers, hot dogs, and bratwurst will be provided 
by Vandivort Drug in celebration of 40 years in business. The activities include fun games for children, 
hands on activities such as shingle splitting, rail splitting,crosscut sawing and exhibits for viewing. 

Visit the MFPA website and click on the link to these events 
for more information, www.moforest.org
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Mass Timber Is Expanding Nationwide
Mass timber momentum isn’t limited to one region. 
States across the country are exploring how wood can 
play a larger role in modern construction.
In Michigan, for example, the Michigan Mass Timber 
Update brings together forest products professionals, 
designers, and builders to share progress, highlight 
projects, and strengthen industry connections. The event 
is part of mass timber programming at Michigan State 
University and reflects growing interest in wood-based 
construction across the Midwest.
As more regions engage, opportunities grow for loggers 
to supply local and regional markets.

Building Wood Markets Takes Real Collaboration
Mass timber doesn’t happen without a strong, coordinat-
ed supply chain. From forest management and harvest-
ing to trucking, milling, manufacturing, and construction, 
every step depends on experience, efficiency, and trust.
Building new wood markets isn’t about vague partner-
ships — it’s about practical coordination between the 
people who grow and harvest timber and the people who 
turn it into finished products. When loggers, mills, manu-
facturers, and builders understand each other’s needs, 
projects move faster, costs stay predictable, and demand 
becomes more reliable.
Strong working relationships make it easier to turn inter-
est into contracts and momentum into sustained produc-
tion.

What This Means for ALC Members
The growth of mass timber matters for loggers because it 
has the potential to:
•	 Drive demand for structural wood products from work-

ing forests
•	 Support jobs and economic activity in rural forest com-

munities
•	 Encourage investment in domestic processing and 

manufacturing
•	 Strengthen the case for active, sustainable forest man-

agement
Loggers aren’t an afterthought in mass timber — they 
are the foundation of it. As wood construction continues 
to expand, the logging industry has a direct role to play in 

shaping these markets and ensuring they deliver long-
term value for forest communities.

What Loggers Should Watch Next
As mass timber continues to move from niche projects to 
repeatable construction, a few developments will matter 
most to the logging industry:

Regional manufacturing growth.
New or expanded CLT and engineered wood manufac-
turing facilities tend to drive demand close to home. Log-
gers should pay attention to where mills are investing, 
expanding, or being proposed, because local processing 
capacity often determines which forests supply future 
projects.
Changes in wood specifications and quality needs.
Mass timber products rely on consistency. Over time, 
this may influence how logs are merchandised, graded, 
and prioritized. Staying connected with mills and under-
standing evolving requirements can help loggers position 
themselves as reliable suppliers.
State and local policy support.
Building codes, incentives, and public-sector projects 
can significantly influence where mass timber grows 
fastest. States that encourage wood construction often 
create steady demand that supports long-term planning 
for forest operations.
Supply chain coordination.
As projects scale up, builders and manufacturers will 
increasingly look for dependable, long-term supply re-
lationships. Loggers who are engaged, safety-focused, 
and able to deliver consistent volume will be well posi-
tioned as these markets mature.
Market stability over time.
The biggest signal to watch is whether mass timber 
continues to move toward repeatable, financed projects 
rather than one-off builds. That shift is what turns interest 
into sustained demand.
Mass timber won’t replace traditional wood markets 
— but it can strengthen them. For loggers who stay 
informed and connected, this growing sector represents 
another way working forests continue to support jobs, 
communities, and the broader forest products economy.

Join ALC in protecting the forest products industry from 
harvest to production – become a member today. 
Learn more at www.americanloggerscouncil.com

or contact Scott Dane, Executive Director at 202-627-6961
executivedirector@americanloggerscouncil.com

Click here to Learn More About MSU’s Mass 
Timber Program

STAY CONNECTED WITH THE ALC

...Mass Timber Momentum continued from page 3

https://www.canr.msu.edu/masstimber/
https://www.canr.msu.edu/masstimber/
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Specializing in work ready trucks, TAG Truck Center in 
Farmington and Springfi eld offer Elite Customer Service as 
“Standard Equipment”.

We offer multiple loader brands and con� gura-
tions of bunk systems as well as log trailers.
Financing and insurance products are available for trucks, 
trailers and up-fi t rigging and can be included with fi nancing.
Financing and insurance available for trucks and trailers. 

Financing options can also be tailored to 
include loaders and bunk systems.

L S -2 3 9 8

TAG TRUCK CENTER FARMINGTON
2880 Hwy 67 South

Farmington, MO 63640
573-747-0190 

TAG TRUCK CENTER SPRINGFIELD
5376 W State Hwy 266
Springfi eld, MO 65802

417-862-7021

TNTXTruck.com

TAG Truck Center in Farmington, MO and Spring� eld, MO are authorized Western Star dealers.

LS-2398 TAG FarmingtonMO half page-x.indd   1LS-2398 TAG FarmingtonMO half page-x.indd   1 11/9/21   1:56 PM11/9/21   1:56 PM

2026 PTH Class Schedule
Location Level 1 & 2 Level 3 & 4 Forest Management

Houston March 30-31 April 28-29 April 1

West Plains April 30-May 1 May 19-20 May 7

Moberly May 5-6 May 26-27 May 13

Ellington September 8-9 September 29-30 September 17

Sullivan September 10-11 October 1-2 September 22

Marionville December 7-8 December 29-30 December 16

Reminder!
Save your spot in one of the PTH Classes around the 

state by registering today.
call MFPA office 573-634-3252 or email chris@moforest.org
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